| RUM

Rum, perhaps more than any other spirit, has
suffered from an image crisis. Stuart Peskett looks
at how things have changed

Hewind a few years, and vodka and gin
were in the ascendansy in style Bas
acrass the country. Cocktalls sach & the
coamapalitan were de rigusar, Gl vadks
im particular was seen g8 the base spisit of
cheoice Sor creative bartenders. Meanwhibe,
paor oid rum had a rough image: a melic
trom the past century, with the odd pleaig
pag mever foo far awsy. But no mom s
beginning to shake off thise Connotetiens
anid i% gaining the respect from harien ders -
and more inportantly, conswimees — ihat

tt qquiee clesrly deserves. And ir shoukd

b smfad theat whiale §US easy o pose Tuin &l
the maoritime commeckions, thisse only sxisy
because they plaved o crscial rede in ihe
history of rum igsell

MoGulre, unsurprisingly, i assured and
comnfident aboat the brand and puats it
sicpess down to s versatility: ‘IS easy to
strve in long oo shart drinbes, with basse

24 | 14 october 2005 | harpaers

mixeTs ar in mide complex cocktail recipes,'
e saws. ‘It also forms the base ingredient for
a numiber of classic eocktaly, partscalarly the
Cuba llbre [rem and Coke] and the modito,”
But authar Dave Broom, whose book B
has won just about every awand gaing,

‘People are
astonished
when they taste
a Caribbean
golden rum for
the first time.
There is a huge
job to be done
on education’
Dave Broom

Kushal Graya, director OF Green 1sland,
which produces & series of overpaod and
speied nms Erom Mauritiag, 555 115 only
Hle Brits wh have Bapg-ugns o fum s nevy



